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B2B ABM campaigns: Target named accounts and buying groups for high-value B2B clients.

CTV awareness: Extend reach into premium video environments for brand-building briefs.

Retail and local intent: Find people based on relevant realworld behaviour and purchase signals.

Publisher-led performance: Reach engaged audiences across trusted editorial and entertainment
environments.

Client retention: Bring fresh media ideas to existing accounts before competitors do.

New business pitches: Show a stronger cross-channel proposition without adding internal
resource. 


