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What is ABM?

Account-based marketing (ABM) is a B2B growth strategy in which sales and marketing teams
treat high-value prospects as distinct markets and run personalised campaigns for specific
decision-makers rather than pursuing broad lead volume.

Does Diginius guarantee leads from ABM?

No. ABM advertising aims to reach, influence and engage priority accounts. Measurement should
reflect the campaign objective and buying cycle, not a fixed lead target.


